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Abstract

This study aimed to define the scope and to develop a conceptual framework for monitoring
commercial determinant of non-communicable diseases (CDoNCDs). A qualitative study was performed
by applying a scoping review, interviews, and focus group discussions among Thai experts and relevant

stakeholders on NCDs prevention policy.

From the literature review, the definition of CDoNCDs referred to “strategies and practices used by
corporations or industries related to NCDs to promote their products and choices, increase sales and
profits, and generate business stability which had both direct and indlirect effects on population’s health.”
This CDoNCDs framework involved three components. (1) the production involving raw materials or
ingredients and production process that might have effects on health (comprised 2 strategies and 6

practices). (2) the marketing and distribution including market expansion and marketing practices that
aimed to promote sales and consumption among consumers (4 strategies and 10 practices). And (3) the
policy interference both directly and indirectly intercepting government policy interventions (5 strategies

and 16 practices).

This study provided policy recommendations that relevant government agencies, civil society, and
academic should consider establishing system and network to monitor the CDoNCDs, and regularly

communicating to raise awareness on CDoNCDs in the society and among policy makers at all levels,

especially the policy interference by industry.

Keywords: commercial determinant of health, non-communicable disease, NCD, definition,

conceptual framework
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2 - .
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8 - .
10 1* -
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e * duplicate, FAO = Food and Agricultural Organization, INFORMAS = International Network for Food and Obesity/ Non-communi-

cable Diseases Research, Monitoring and Action Support, NCD = non-communicable disease, SEATCA = Southeast Asia Tobacco
Control Alliance, WHO = World Health Organization, WTO = World Trade Organization
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Definition

strategies and approaches
used by the private sector
to promote products and
choices that are detrimental
to health

a good or a service where
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and the public health ob-
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the corporations which pro-
duce and market unhealthy
commodities such as tobac-
co, alcohol, soft drinks, and

processed food

expressions of economic
and political power wielded
by large corporate entities,
described as powerful eco-

nomic operators

strategies used by the food
industry to create a favour-
able regulatory and discur-
sive environment in which
they can produce, promote,
and increase sales of their
products to maximize prof-
its and generate continued

shareholder value

the private sector activities
that affect people’s health

positively or negatively
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29AUTENUY0aTaTuN1aN1TAAIUAGUA N
(CDoH) ThinAvnisesunelinansesdusznau Tneiu
wsn Kickbush 1. et al. szydrdademenisiivua
auamUsEneusng 2 @ lasdmiinda e Jadely
mMadsuudasgivimivesniagsiauasduadusiung
vesusTmuwnlug WA Arudosnsfiiiady (ising
demand) N1598188UB9RAR (increasing market
coverage) HaENITAILALNITAMNUTENINUTENA
fiAnTusgrweilos (the internationalisation of
trade and investment) wagdufiaes Ao Yaanaves
ORAVINTTUTIAINANTENUADAN TN IASBULAY AU N
VoI USLAA 4 Y8IM1e WU n1Ra1a (marketing)
wislggun1u (supply chain) MIudu (lobbying)
waranudunailesfinvetesdns (corporate citi-
zenship)"”

Tunuedl Baum F.E. et al. lénsesdusznauld
2 du Wiy Taedniingds Ao vsunmanisidiosuas
ngseLduiidanasionisviigsia dewonidusedulan
W300HNIA TEAUYA wasEAULT uardiudians
lassasne wanduel wagn1sufiRvesningsn wu
1AT9A319 (5D UIR) VBI@AAIMNTIY NISUHUR
N9N13Lale (political practices) N1sUUANIgIAA
(business practices)"”

Lima J.M. & Galea S. lainiausuauiunnig
UUR (practices) UB40AFINNTIUNIULNNDIVRIF
w1 (vehicles) 5 ¢u Toun (1) nsuftRTidawa
Hodtndaunianisiies (political environment)

WU NNSINAU NITNAGUAISIATIININITAT (2) NS

UHURNAS19A106BIN1T (preference shaping) 1w

nsvinseaatazlava N1TUIEIFURUSIANT
NSYIYLaruIaNa AsVinNanssuSulnyaudeny
(corporate social responsibility: CSR) (3) n15
UfvRTdmasiodIndoun1sesdnng (knowledge
environment) WU N13AIUANNTEUIUNTIT N5
yunsAnYIMaMIWImS  (4) msufoRndmasiods
wInaaunINgMue (legal environment) 1y N3
flosfosiniunfiniads uay (5) MsUfuATidmasie
?%mmé’amuaﬂﬂmma (extra-legal environment) iy
nsadeenuidendesiodiensaina msdnasuiing
3uf"® §3 Chavez-Ugalde V. et al. lgtiiauenseu
NAEMSUBIGTRILAYgRANMNITLTIA ARG AN TN
Auwazlsngiu 3 9 (spheres) laud (1) nagnsau
nsileauazngmiuie (political and legal) (2) nagmns
AUNSHEAR N15UUTIU WagN13eRNKUU (production,
processing & design) e (3) NALNSNIINANNKALEI
AIUABINTT (marketing & preference shaping)™”

Tul w.a. 2563 Mialon M. lenuymiuissanssy
FadauAseuAquUINTIgANUIY CDOH ATBUARN
3 paAUszNoU laun (1) usswdnszaulan (global
drivers) (2) M3ANIUUYDITINILALAFINATTY
(M3v1g5Aa AINTIUNTNAIA kaIENITUJUANINS
13199 (business, market and political practices))
uaz (3) ﬁa%uﬁ’lﬁlﬁﬁﬁaqmmw (unhealthy com-
modities) Tagia 3 druilinasonisufoRuesgsn
wazanamnssubidualeunivziilsa (industrial
agents) Mhlugnansznu Téun quamvesUsyanau
(population health) Auliwinsuiunisgunm
wazsans (health & social inequalities) waggun I
vodlan (planetary health)"”
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A15799 3 ATIMITUdAyivLauenseukwfnvestatenamsiiualsalifnse

= Y o1 4 4 a

l AN foi3ed NIDULUIAR

1 Kickbusch | The commercial determinants  nsaukIARTaTEMINIAMMIAGUATN (commercial determinant of health: CDoH)
etal (2016)”  of health 1) frduiadiow (drivers) lunisideuntasivimivesmagsiauazdaeiugnnavesisnuun

Ty 3 e ud Arufosmsiliiaiu (demand of growth) nsuenedfvasnana (expanding
outreach of corporations) LLazmiﬁﬁLLazﬂﬁamuiwiNUizmﬂ (internationalization of
trade and capital)
2) 0314 (channels) fignavinssudsmansz Ao MLIndes AN 4 Foama IfuA ns
#a1A (marketing) vialggun (supply chain) 53 (obbying) Amdunaidiesiinves
89ANS (corporate citizenship)
2 BaumFEetal. Assessingthe healthimpactof —nalnransznuvesUIEVIWNA (transnational corporation) @iaffumw
(2016)"" transnational corporations: its 1) U%meqmuﬁmuazngmﬁwﬁﬁma&iamiﬁwqiﬁa (political economic & regulatory
importance and a framework  context) 3 s¥ seAulanuzegiinia (WU VIR nIERaresAnsIEIINUSEINe)
sEAUA (WU UiEmmelulsena Anuaninsavessiute ngving Anuwiieiumsdeay)
wavsssuitu (s ngvanettasiu nauUsEINg)
2) Insaasna winsioun uasmsuiiveaniagsia (structure, practices and products)
(1) Iaseadn (saudievnn) vesuenuasvindldaunu (2) n1sufdiimentaidles (political
practices) (3) M3UUAng3AA (business practices) 1 N1sAIUANVIIZEUML Uty
nsfnsasny udy was (6) Auf n3nszany uaznsean (products, distribution &
marketing) i JULUUALA NagNSN1IHAIN

3 Lima JM, Corporate practices and nalnraNsenuYasNISUGUR (practices) ¥asuE (corporation) AEAUNNENLLNYBIVBIN L
Galea S health: a framework and Wi (vehicles of power) 5 Au laun
(2018)"® mechanisms 1) AawnaaNnensides (political environment) 9 ATNIAY NMSNARUNISIATIININNTA

2) NMSASNANNYDULAZATINADINS (preference shaping) iy MIMsnmALAZIabII 115
Usgmnduiusesdng nmoviuguaruing mahianssuiuiiaseudsau (corporate social
responsibility: CSR)
3) Awandeumsssdinug (knowledge envionment) iy msmuAuAsEUIMTIFY AshE
NUMSANIRNTUINE
1) Aawandesmangyune (legal environment) iy Msilasasiuiupfimnsy
5) %aLLaﬂﬁauuaﬂﬂgunﬂa (extra-legal environment) Wy nsassadenidesothenseiny
nsanasutddum
4 Mialon M An overview of the commer- ﬂia‘uLLmﬁﬂﬁﬁamﬂmiﬁﬂﬁmuﬂqmmw (CDoH) 3 p3AUsENOU
(2020)"? cial determinants of health 1) ussuanszeiulan (global drivers)
2) mdiiunuvesgsiiauazgnanssa likn Mevigsna (business) AINTsunIsnaIA (mar-
keting) wag N5 URMINTIWIBA (political practices)
3) frAudnitliAraguam (unhealthy commodities)
5 ChavezUgalde Conceptualizing the commer-  nsaukuiAavastiademinisinvemginssunisiufiguiusiulsndiu (commercial determi-
Y, et al. cial determinants of dietary nants of dietary behaviors associated with obesity) 3 fi1u
(2021)* behaviors associated with 1) snunsidlesuazngyane (political & legal) (1u MsiwmuAnseUVENgIULAYN1SOAYT 1Y
obesity: A systematic review  (framing the evidence and debate) miﬁﬁ‘w%‘waﬁiaﬂﬁﬁ%mzmimnu (influencing trade
using principles from critical  and investment) n1silaviwanenszuIUn1TUlBUY (influencing policymaking process)
interpretative synthesis 2) AUNWAR n5uUs3yU uagn1388AUY (production, processing & design) LW M15aA
ﬁuwumiwﬁm (reducing processing/manufacturing costs) ﬂmﬁm’huuﬂﬂmﬂmmmﬂ
(increasing market share)
3) PUNIAANALAZATNANABING (Marketing & preference shaping) 9t N13ARLASLNTSU
iLLaxmiuauﬁmwiuﬁ (promotion to increase brand awareness and visibility #519A77
e¥nfnAneuusus (creating brand loyalty) n1simuasian (pricing)
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Ussy1vu
(population)

q-umw-uaﬂan (planetary health) ]

mi‘szumiiﬁmna‘nmwnﬁu
(industrial epidemic) .

BUATINAU (population health) ]

anulivinfisuiuniegunin
UALHIAY (health & social

inequalities)

FuAnlsa NCDs

(@ egu emnslag
weshuTTlsifinegunIn)

.................

Fudidug
Snwilsn arsadl
WA BTUHUG
0175 NilBuT
Wl

\

N1INANALAS

¥ Y
A379A27UNDINT
(marketing &

preference shaping)
YERTGN

wasnNHuUY
litical and legal
(political an: eg2 -
NsHAn NsuUsgy
UAZNITBNUUY

(production, processin:
& design)

USUNUAZAITULARBY
(context & driver)
lan, Usene, yuana

7R NCDs = non-communicable diseases
1 USudgeann Mialon M2

2 1 ssRUssnaukaznalndansenuvestadenninisimvungunmn

YA v £ v

FAdeisiauinseununAnlunisinautads  e1gu A3esAuleanssed emnsuaziA3esRNdl
mamsnimualsalifiade (COONCDs) Taednads  lusfu thaa waslufenge) C. nagnduaznisufon
ABIAUsENDU CDOH ¥as Mialon M. dwszney  vesgnamnssutladeideslsaliifide wag D. nadws
fae 4 asdUsenay ldud A viunvdedtuiedon Aty wanBended

B. g3nauazgeamnssuladeidudsalaifinne (Lawn
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a @ a o
A. USUNLATATULARDU
(context & driver)

C. NAYNSYDITINIUAZYATINNTIY
Uadedudlsaliifinda (strategies)

CP #un1swanduAn (production)
CPS1 MSAARUNUNISKERAUAT
CPs2 msdamingiuiiismed msunisuan

D. NadWs (outcomes)

a v
Al széiulan B. 33nauaz . imwu’maveumamumw
< - AL LAZINUUGTIU
+ wswgmansmsielan qmawnﬁf{k‘ma CM fun1snanauaznszaedudn A
+ ssuuiAsugialan igaTsnlifinsia (marketing & distribution)
¢ ¥ o v oA (environment)
* DIANTTEMINUTUNA (corporations) CMST MSUYIVUINNAINFUANNLTU
(1gu, LA3eenn CMS2 msifisienvi MU wagmsaeiiu mamilaiidien
'3 v . a o ¢ a o M a g |
40 SERISEE Uaaneees, 81913 CMS3 maadunsseniulundndasinieuitn nuvm(q‘umwuaz NHANTIU nsiutie
~ v ot A e o & i v d1pu (health 0 |
- lovevesiy L;awmiaaﬂ%mlewu CMS4 MSAS AU NANFLURSRUA e Feeguam nlsaly
« fanuuazInusTIN mm;a "Laf UGG inequalities) Anca
+ ouinsiy Bl= nli Qaﬂma: Cl frunrsunsnuasuleuns
PP 1A38Y18UDIgININAL Haduides
« 9aAnsdllYdg . (policy interf )
qﬂﬂ'\“nsiu policy Ih.f: irence . (TiSk faCtOl') )
- Huaneas CIS1 Msiiondwalunseuiunisimuauleuiy Yaderimunguaninidsau
o v v o4 a - < :
H . B3 ¥ EAVNRAIA (Macrosocial
A3yi ﬂvu:mﬂau amanssa (industry 1s2 mslda3asflonenguineuazngszdeu : ( : )'
 WWNNYe3T actors) FUNSANISAYY determinant of health

» Usyanou

1S3 msatuayuisadiludnnsyanariili

Wanauszleviviudou

CISA MIASINUGTIATHAZILITIL

CIS5 miﬂ%’wmﬁﬁﬁaﬁ"ﬁagalﬁEn"Nnia‘Uﬂﬁ
aiuTgresdinuLargen sy

e CIS = corporate policy interference strategy, CMS = corporate marketing and distribution strategy, CPS = corporate production strategy

29 2 nsaUmnAnveIladeniansaiirunlsalifnege

A. UunviSadduindou

U3unmisesduindeuyes CDONCDs & 3 s¥éu
Ao szaulan (global level) szAuUsEINA (national
level) uagszaulalanyama (individual level) lag
Usuniemtundeussaulan laun nMsvenesives
fuilnauagmanaiivenefufindu®” lnsaniznan
Anlny (emmerging market) Tuuszwaselasigs

U1unas (low-middle income)” wrfnn1siUaLES

m’aﬁ’umm@uﬁw (liberalization and capitalism)®”

(6,7)

winAntastenly (neoliberalism)®” Aaudulani-

)(6,7,12,19) )(6,19)

Aintl (globalization gaun158l (ideology
TOANAININITAAENTAWUTENTNU T8N ® 12202

6,21

Tonnadn1uningaunalgyr®? o3an19531INg

Uszina'” 15983 19uagdnsnavasgsiatiued wu

dvdnareszuLATYgnalan dviwasengssideunism

lan dvizwasiauleunsvessguazniadles® ™ usunuse

mdundeusEiuUsEmeAnIesy Wu ulsueUaussina
Men13A"? msiulavesuslaalulssme wleuny

atuayul nanuazundesdnsvesgnaimnssu

@9 @313 naeU

ULGUIEATUDIMITHALLNYATATTY
a%mmﬂwgﬁmazé’mu 1A59a319UardNTNAV0
gaamnssululsema® ™ n1siinadseleviliiy
FOUTENINNIATINAITULMMUAULIUIELAL TEN I
AAgINAiUUTEITN® WsInaRuNanIuNNTRULAE
LAs¥gNavesUseina (financial pressures)’” wag
Uumidemduirdeusziudaanyana wu Ay
ieSruiiidasslunuosuariidassluniadeon (indi-
(19

vidual freedom and choice)" G?j\imﬂﬁqiﬁfoauﬁﬁ
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)

\AsygANAnEnIsIias szuuAsegRasEninslszma
szudneuszind - spuuyulley
- rmdhilamiido - SFUUATYRRALUUES e
- wwnAngnuni - §1U19YRINAN
szaulan - maviuduvesfuilanauasnanaly
asfnssEndneuszma Usgimamaaiau
- p3ANIIENINUTEINA - AQsuidgumsAnseninslseme
- ussEn - JonnaImafnseninelseme
ulgunguaesy ‘ aaAnsiilysy
- uiﬂmamjﬁjﬂﬂszmﬂmqmiﬁw - Ussmwnlug
- SEUUNSHIDILazN 1INy ARk
- uIEJm%Jmiqmmqu’mam R
- uiﬂmaﬂiiuﬁw%dauqﬂﬂa R
- WlBUIEMSNYATREYEIMS . o
- ngunensndaun1atayan audsznA nulan
- famnasseningsgiumagsia
- wisygenansmadissnelulszma osnsdy
- LRINAFUMNINSARIYRIUSEINA - mhsnutiulingmne
- wssAMSLlRY
Heaauuazdnusssu ‘ T VMBI
I - MBSy
- ussingumedieny ) wuadaﬁwuigwadau
- m'mmé‘auagwmqmswgﬁw,aaé‘aﬂu - Loy
- wAnssuAuAWALABULUAe
- YUY
Wmihilvesiy szaulain Uszrvu
- filUsene - 1n3dy
- Hunussua - fuslan
- i vuaulewny - unAnFeadinmlunisiden

NN 3 VBUWAVBIUSUNVSoMTULAdauraaladenIanIsaivualsalifnse

yhansguamsintanlfiduedosiiolunsdaaiunis
panduAvemdLazin o uuloueasI TN
199
B. gsnauazansmnssutlaieidedlsalifnda
gifauavgnamnssudadoidsslsalifinge
UsENousBgnavMnIINengy gnavnIsuLAIesa
LOANDTDE 9RAIMNTINDIMSUATIATANTITIYITY

themauazlufiongs Ingludinisndudosdinisiud
lpssasnauaziesev evegsnkazanamnssy (81)°
Lﬁaizqﬁa@éuﬁwmﬁﬁwLﬁuﬂaqwéuazmiﬂﬁﬁ’a
199 flavdamananisiinlsalifiase (corporation
and industry actors)
N15AARINLATIATILALLATOUILVBITINILAY
onavinssuvesdadidudlsalsifndelsldnseuniny
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siasldamA1vasgadinasu (Industry Value Chain)

Helvoan
(Exporter)

1

Han/ uussu
(Producers)

1 |

e SRR
HINVIWUIEINGAU —
(Raw material supplier)

vo w
WU
Al
(Importer)

Hinimmieuacgands
(Distributors & Wholesalers)

] 1

MUY
(Retailer)

sshuAeaiies viu Thuinaetasdnsnaninnens, gunsafluniskan wlssy, Vinnsuudeaudn, ussaiu, nanan Judu

5 L §

{1 L}

& - v
WUSAATNIINTTAT

gsnausznnduq luiede

BIANTHINNUTINR 29ANINNFIALTIRETDS

WB: U5U9n Institute of Alcohol Studies (UK)™

29 4 veuralAsIEsIuAseTIevessInakavenamnssuvasdiduidedsalifse

duiusvewinldame (value chain) Wuwwimidly
M5ARAIY F9UFURIN Institute of Alcohol Studies
(UK)® asauaquituigmanunssuduil (n1dn
Swnheingiv) Gslare (M13dmine) samdlegsia
Lazgpamnssusioilles \n3ovessRaduy Wusiing
NINTTA BIANTAIUNUTIAD UALBIANINISFIAY
A199) fY

C. nagmsuaznsUuRvasgsiauazanainssy
Jaduidedsalifnse

nagnswarn1sUURvesgsiaLazgnaIingsy
JadvidudlsalidnderonsAuszneudignldidudon
¥84 CDONCDs lagfmuavauwaly 3 a1y lauwn
1) f1uN1TNARAUAT (production) Usznausay 2
nagns (strategies) 4 N15UHUR (practices) 2) AuN13
AANALAZNIZAWAUAT (marketing and distribution)
Usenausie 4 nagns 10 nMsUfUR waz 3) Aunis
unsnugsuleuns (policy interference) Usznounie

5 nagns 16 MUHUs eail

CP AuUN1SHARAUAT (production)

AUNTHANFUANYDINIATINALALONENNTTUE
nsfanneiiteShwdunuresnIsHanaualvignian
ovaQ Y a o uydvqi 1yl (18)
ilvauaidseveinuazinfguiiaaladg
wenani 0195 lAnsshwanuiuaesingiu
Tanunsadadngnssuiunswdnlasgneioiiesdneie

[

N

She

nagns CPS1 nMsandiunun1suandudn™”

nsujiRiieanduvunsuandua1de 1 (cor-
porate production practice 1: CPP1) A15+AY

) Taen1SHERN

Uszdnsnmnisnanuazuusguau
frnunnileliiAaanududdomievievunn 2
yilvdufdadeidedlselifndodsagnuasitniag
U3laaleine wiemslddrunauidengnsifivuinu

g17UU Fe1AdINaNTENURBFUNINURIFUIINA
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n13UJUR CPP2 n1sUsugnsuazisnig
wan" msltidunansunuieaitios nsliingau
sAgnittasifinanuetesviieiania 1wy diana
o wazauadu’® viensldinisudssuduan
{1 (ultra-processing) #sanamAMIslTUINTTUDS
IR

NSUUR CPP3 n1sinnaAuiuinweU
Y9agInALgNAIMNTIL " Tagn1Tne1euNaNeu
fununeuen (Funuiiliifeafunszuiunisndn
Wy FuuRansENUReANAdDN FuNLNANTENUAE

guam) Wlisweglunisuseneufianisvesgsiauay
gnamnssu®™” nIen1slisvemudynn (out-
source) WitatnAnusuiinyeunauyueuenliln

@J“mm,](w)

n15URUR CPP4 msgnenisuanludseina
Adafaun™ Fafldunuussnuiing Tagnisidily
aMUNNATY (foreign direct investment: FDI) 730
nsmuTINAINs Madhdeiants waznsaumu®
Tulssmamhdsiamunidosnsuvasiununeueniile

AalsaInuRAavseuwlsy

CPP1 msiiiudsedviBnmmsnanuayuusguiuan

CPP2 MsUSugnIkayIEnssan

CPP3 msininAnuiufinveutesgiiauargnamnssy

CIP1 myiadu (lobbying)

CPP4 mstnemsnanluussmamaainmn

cIP2 msweedidunalunsyuiunsulens

CIP3 M3aieesAnsiunumienInnsmiingn

CPP5 mMsduiaiumsnunsiiognamnysy

CPS1 M3IAAAUY

NSHANALA

Sa s

aIs1 msiloviswalu

CPP6 msmuAsvinlggunu

CPs2 msdamingauil

Wiganadmsunsnan
CMP1 mssnamaludsamsitdaiang

nszUIUMIAmUAUleuY

cIp4 msldngmneitesio

e sé\,\uﬂ'\iﬂﬁmﬁuﬁsf)

CMST M3venguun

CMP2 matmuussatasininmgata

Y
AANAUANUTY

aps nslfustlominnngsadey cisz mslfingecilon ® (\47 CMP3 msimunmaiifagala
uazdennasmsmszuinsUsena ngwmwazngiuﬁau S v 2 CMP4 MsMiNBLayns¥any
cIps mslfizuenmilengang MUNSAINTTAINY L’:? {]awn'mumqumw é ; Fudlvinsounay
™ BN 2 Yaslsalifinde 3 [ CMS2 msdiugenung N3 CMP5 msdadiumsnain
CIS3 MIAUVAYURTDLU =2 > ] & & 2 1R z.
d sy |30 3 $U3 uaznsuBuAuEU CMP6 msaaafnamsauay
Iamsyaaaviliiiona g Ui 2 )
3 = a - >
el % ginuazgamnssudaly 3 . Y.
Uszlogunutou 07 Aalselainion S CMP7 msvihianssuiiedana (CSR)
<. Ldealsnlunnne) & Pl v ¢
%, > P " CMP8 ms@ieansensnsisuazUsyvfaiue
” o vo de v (@ o CMS3 M3aINNITEaUTy .
a1p7 mslimuaiuayugimuaulovisiidiy CIS4 nsaswvusiiag \ ° D ¢ ey a4 aw 83AN3 (PR)
E R K N (e TuduAwmeussm . P o
CIP8 msbimiiguintiidusuiuingsy wAZIUISIY L\N\'\%’ CMP9 MINMVUANMITTUFUBIHUILNATENI
UBIAENTTY L4 Anusefidsiiosnlmii

Py fiiertasiudimuauloviediluiividiu
N19g3N9

CIS5 Msasnuazdoansteyaiiiona
nseunseAUTIEvRNEIAL
wazdughenssdn

CMS4 Mmsademnuassnang

aaaaa

CMP10 msliinuguiiud (sponsorships)

CIP10 msaiadniusiugimuauluelnglisiu
CIP11 msadannudiiusiuesAnssguasmizsny

CIP13 Msaanaumutdeisveseatuayuuleuy

fugunniigates

CIP14 mMsafnmenssuiieidssuulsuiueiunewasarualavosding

CIP12 msainnudiusafiuduslnauasgumu

T SR

x o A o A
CIP15 ﬂ'ﬁﬂ']UﬂuﬂU']?IEJI.W':)EE'N‘[IE)!J‘,ﬁ“/llﬂﬂljidﬂ‘i}uﬂaﬁiﬂﬂwiﬂuﬂlﬂauﬂ':)l.luﬁ

< 4
HAYDIANTED

> T -
CIP16 ﬂ'ﬁ“mﬁ7Em’]’Wu'mLﬂﬂﬂﬂﬂﬂiﬂﬁﬂﬁﬁu‘ﬂmiﬂﬂ‘uﬂEJE’WﬁWiﬂJZ]‘U

wnewe: CIP = corporate policy interference practice, CIS = corporate policy interference strategy, CMP = corporate marketing and distribution

practice, CMS = corporate marketing and distribution strategy, CPP = corporate production practice, CPS = corporate production strategy

279 5 veuwanagnsiasnsuuivesgsianazanavnssuteduidesdsalifiase
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]
a =

nagns CPS2 N153AN1INYAUNLINEIND
dwmsunisuan ™’

nsUfdRiedamingAuiiiiemedniu
N1INARUD 5 (corporate marketing and distribu-
tion strategy 5: CPP5) NM3dala3un15InuATLITD
guannssl® Wy n1sliiuganyuwnensnsdmsy
Ugnfiwfidufidesnisvesgnamnssy msatuayy

Ylgungdudsunisuasiienisasean™

RRBIAIGIN
Meviinuasafen %qmiﬂﬁﬂ’amfi']ﬁawaiqmaiﬁlﬁm
msldfonsiuaas Jeed Ssfiansandeiidusunsese
GURRYY

NSUHUR CPP6 MsauAualagunIu (sup-
ply chain) Tngn1sidimruaufanisiuvielgauniuy
fausin1sdateTngiu Maudn nsuussy nsuuds

(6”5”)1,waammuwu1utmav NIEUIUNTNER

nsAUan
CM AUN1SAAIALAZNTZAMBEUAT (marketing
and distribution)
NINAIAKALNITNIFLAUAILENAFBNITVENY
UIUEUTINAFUALAZEINARONTAMUATULUUYRY
é’mﬂumaaam%’uLLazaﬁfuaﬂgumiU%‘lmﬁumLﬁu
(18)

AU NTU"® Fadl

nagns CMS1 nsvenevunnaIndudiLia
;ﬁu(ls)

nMsUfiRiilevensvanaedudifistute
1 (corporate marketing and distribution practice
1: CMP1) n1sgneaatulssmamasiaun’™ lag
NI UL UUAUAAILAIUABINSUAL LML EY
futtesdu waznisarusanAanislufiui (company
mergers)*”
nagns CMS2 msuinganvie M33us uaz
nsupAuEuA1"”

M3UFTR CMP2 Msimunussyfamidieains

(% caa

L39ReRA A W MsasusTiunnEdduaeny ol

ANAINTEAU N1TOBNWUURERNA I NETIALALAIN

(15)

auelunisusineisannmn™ n159oNwUUNANAUNT

1 ﬂ <@ o (18) 1 I3 1 ‘Uo./
HAUWANLATLYNIYU T bTU E]@ﬂLL‘U‘UL‘U‘IJ“U@QLﬁULLa 2]

(15) &

aeAI ﬁmwmaﬂLaumasuuwmaﬂwmmmamammm

(w2 %mmhmmsmm)(z“

nsUjUR CMP3 msmmmﬂmwmm’lﬁl“z )

TPgNSUNAUD INEUM LUMBWWWSV}NW&N"MQQ WATIAY

9N viseMIAmuASATIEIUTIA R USIANNTAIUAY

95]',-](15)

NSUUR CMP4 n1s91vineuagnseany
auﬂﬂmiamaumwuw61215” lAeN1TAIUALLAY

(6,7,15,17)

883 UAIUANNS D ANSINVUIYHIUYDIN

aaulatl® wu nsveruduledvesusem n1sasis

dodsnunoulatiiovgdud MmiignIuguy

9mlutia (vending machines)® nsvihdayeyivaniu

a ' P = ~ Yo a a
Aang wu lsaseu wazauuiu wislulasuanslu

o ! a ' 1 t:ll g// (15)
AN UNYAUANUADTUNUUS)

NSUHUR CMP5 n1sdaasunIsnane wu

(6,12,15,17,18,24)

nslawaNdue (advertising) NITWRIUN

M318UAT (branding) alMAnN1ITINIY LazNITIA
Nwdadualusensingied Au waglunweuns

(product placement)® uagnisaaasunisvie (sale

promotions)***¥

(24)

ﬂ?iUQ‘Um CMP6 NISAAIATINNITULAY ‘V|\‘1

WNaEaNaINsg >

TusUuuusing laglanizns
yhmsmanariudeleideaiiivesulat

nagns CMS3 n1saineaniseansulududn
W30U3IEN (acceptability)®

MIURTR CMP7 svihAanssuiiledes (cor-
porate social responsibility: CSR) Wy n13vinAanssy
N13NAANIRBIANINIINAR (philanthropy)®!>!"182627
vonmsdamuntensatiuayudug viedafansau

Twnyaravisenguyana™
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